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Do we need a code of conduct for the 
digital age?

Assumptions:
‣Stakeholders show unacceptable behaviour
‣Law fails to regulate this behaviour successfully
‣New solutions are called for



The approach
Combination of
‣original research resulting in "input" papers
‣expert workshops
‣consultations with stakeholders
‣public events
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But what is it all about?



Range
There cannot be one code of conduct for all uses
‣surfing the web
‣email
‣scientific cloud  computing etc.

and stakeholders
‣ individual users
‣private companies
‣government
‣non-government entities etc.



Outcome of 2nd workshop
‣A CoC needs to address the users, it can't be 

limited to companies and/or their employees
‣Do we draft a CoC ourselves (as a group of 

experts)?
‣do we use CoC as a symbolic term? Do we need 

to understand it as medium of debate?
‣What are the areas we would need to apply it to?
‣ It needs to be focused on very specific areas to 

have an impact.
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